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When I went to the 
south beaches of  Spain 
I realised of how im-
portant it is to spread 
awareness. Instead of 
seeing fish, I saw the 

sea full of plastic and 
the turtles suffering 
got stuck on my mind. 
It does not matter how 
small your contribution 
is as long as you do 

it.  Humans are not the 
only living beings on the 
planet.  #SaveThePlanet

Recently, I had a conver-
sation about sustaina-
bility and recycling and 
it went something like 
this: “Why should I recy-
cle and be resposnible 
when no one else is?” 

The truth is, revolution 
doesn’t happen all at 
once. There won’t be 
revolution as a whole 
if there is not one on a 
personal level, inside 
each one of us. 

And that’s how Bambu 
was created. Four like 
minded people came 
together and bounced 
ideas in order to raise 
awarness and help 
inspire change.

Growing up in a trop-
ical island can teach 
you first hand how the 
environment is impact-
ed by what we do. I’ve 
become more concious 
with my actions, and 

try my best to lessen to 
help spread awareness. 
Many of us don’t know 
how we can help, and 
many of us don’t realize 
what we do to our own 
home. For me, Bambu 

is meant to teach those 
who want to become 
better humans, and 
better tenants on earth 
where to start on their 
journey to sustainability. 

CONTRIBUTORS

EDITOR’S NOTE
KEVIN GASSEBNER

Scientist agree that we 
have around 12 years to 
dramatically change how 
we treat mother earth 
before we feel the first 
serious consequences. 
While record highs burn 
Australia and record lows 
freeze the United States, 
extreme weather condi-
tions become the norm. 
While most of us don’t 
feel a change quite yet, 
other earth inhabitants 
had enough. Insets are 
in decline and reduce 
in drastic numbers. The 
animal that was rumoured 

to take over world dom-
ination after humanity is 
slowly decreasing from 
the planet. The good 
news 12 years is a long 
time to change. Remem-
ber how you changed 
since you were twelve? 
We need the same drastic 
change in us. This month 
we show you how to recy-
cle, what to look out for 
when going vegan and 
show you ways how to 
stay on trend while saving 
the planet. Don’t give up.
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 How Palm Oil affects us
BY TASHKO MIHAYLOV

According to The World 
Counts, an organisation 
created to raise awareness 
of important global chal-

lenges, we cut over 130,000 square 
kilometres of forest each year. This is 
an equivalent to the size of England 
or a football field every 1.4 seconds.
The rainforests have suffered the 
most. They are the most biodiverse 
ecosystems and are home of almost 
half of the species on the planet but 
today their biggest threat is the ag-
ricultural production of conflict palm 
oil, soy, paper and fabric, according 
to The World Counts.

The fast disappearance of the 
rainforests means those species are 
endangered with extinction.

According to Conservation 
International (CI) (environ-
ment protection organisa-
tion) the production and 
consumption of palm oil 
has doubled for the last 10 
years.

There are at least 13 endangered 
rainforest animals today. In late 2018, 
the supermarket Iceland in partnership 

with Green Peace released a Christmas 
campaign tackling important issues 
about the use of palm oil and how it 
endangers orang-utans. The video 
received more than 70m views across 
media platforms online but was not 
allowed to air because it was labeled 
“too political”.

“The advert definitely raised more 
awareness. It probably still has raised 
a lot of awareness by being banned. 
We should be allowing people to be 
more conscious and care more about 
the environment so the reason why 
the advert should be politically banned 

ENVIRONMENT

The danger of deforestation

Deforestation is one of the biggest environmental concerns of this year. 
People have been cutting down forests for thousands of years sourcing timber, 
farming, paper. However, the population and commercial growth of the last few 
centuries have transformed the planet Earth as we know it today.
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wasn’t clear enough to me,” says 
21 year old Sales executive, Anglina 
Bahmra.

H o w  c a n  w e  h e l p ?

Although palm oil itself is not the 
problem but the way it has been 
cultivated. Due to high customer 
demand for products, the areas that 
is being used for its production are 
very large. To help, we can do is try 
to reduce our own usage and stop 
buying unnecessary products. We 
should aim to reduce and reuse.

But as consumers, we can also help 
by trying to cut our usage of palm 
oil itself or replace them with prod-
ucts made with sustainable palm 
oil. Unfortunately, there are many 
alternative names (see table below). 
Although Iceland still sell third party 
products containing palm oil, they 
made the first step by stoping the 
usage of palm oil in all of their own 
labeled products. Other supermar-
kets such as Waitrose, Tesco and 
Sainsbury’s are RSPO (Roundtable on 

Sustainable Palm Oil) certified which 
means they only use sustainable 
palm oil in their products. 

“Palm oil is the most 
widely consumed vegeta-
ble oil on the planet, and 
it is in about half of all 
packaged products sold in 
the supermarket,” accord-
ing to WWF (World Wide 
Fund for Nature).

When it comes to cosmetic products, 
Boots is the leading retailer that 
is a member of RSPO since 2006. 
According to RSPO organisation: 
“around half the Boots brand prod-
ucts are developed and manufac-
tured by the company. In this case 
the company is in control of the en-
tire supply chain,” which makes them 
a more reliable source for customers.
“I’m concerned about everything I 

eat because nowadays everything 
has palm oil in it. It’s very bad for 
the heart but finding an alternative 
is also hard. I think the government 
should do more about that crisis,” 
says Valentina Olivares, 19, Spain, 
Fashion Marketing and Journalism 
student.

The consumer is responsible to read-
ing the labels and informing them-
selves as companies are not transpar-
ent enough with their environmental 
policies and usage of palm oil.

The deforestation of the rainforests 
is also the main reason for climate 
change as they store carbon diox-
ide. When the rainforests are being 
set on fire or cut down, the carbon 
dioxide is released to the air where it 
remains in the atmosphere and traps 
solar radiation.

Here are some altetnative palm oil 
names to look at: Cetyl Alcohol, 
Celtyl Palmatate, Palm Serine, Vege-
table Oil, Glyceryl Stesrate etc.



One of the most common 
opinion is that food sup-
plements are not beneficial 

for the body as “it is not natural” , 
but what do the experts say? Alicia 
Fontaíña, is a certified Spanish die-
titian who defines himself as vegan 
explains: “Food supplements do not 
have to be bad. They are useful in 
case you require an extra contribu-
tion or present a deficit in a certain 
nutrient but, from my point of view, 
its use is unnecessary if you have a 
correct diet. 

However, there is a very important 
and necessary nutrient that, no mat-
ter how nutritionally correct your 
diet is, a vegan diet cannot provide 
it: vitamin B12.”. Alicia talks about 
how important is be informed and 
to contrast the taboos we find on 
the internetn with our doctor or 
nutritionist. 

“It is vital to supplement 
B12, as it can cause 
serious problems, such 
as certain types of 
anemia, or even nerv-
ous system affecta-
tions.” Fontaíña adds.

For an ethical diet to be healthy 
you should eat fruits, vegetables, 
legumes, cereals, nuts, seeds and 
a vitamin B12 supplement or foods 
fortified with this vitamin. In the 
event that due to our pace of life, or 
because of neglect, we do not have 
a good diet and suffer from a lack 
of some nutrient, we canchoose to 
take supplements until said lack is 
solved. The use of supplements is 
healthy as long as there is no excess 

of nutrient intake, as this can
lead to poisoning. Remember that 
even water consumption can be 
toxic if taken in excess, producing 
overhydration. The important thing 
in an ethical diet is to be healthy,
therefore we must take supple-
ments if necessary for it. Dying for 
not consuming a food supplement 
would be irrational. 
 
The Insitute of Medicine of USA 
(IOM) -which is know now as The 
Health and Medicine Division 
(HMD)- explained that our body is 
losing its faculties regardless of the 
diet we have and that therefore rec-
ommended that all people over 50 
years should take food supplements 
rich in vitamin B12. 
 
The 22-year-old Ariadna Creus has 
been vegan for less than a year 
but has decided not to take sup-

The word ‘vegan’ and ‘vegetarian’ were used a lot of times 
during the last year and it is normal, since it has been the 
culinary trend that has triumphed the most during the last year. 
But what for some people is a tendency, for other it is a lifestyle.
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FOOD

Twenty-first century taboos: 
food supplements.



plements at the moment. “I do not 
rule out the idea because for me my 
health is very important for me “ she 
says while touching his hair. “

“At the moment I am trying to eat 
more foods rich in B12 that do 

not come from any animal source, 
my doctor recommended me to 
eat more brown rice among other 
foods”. 

The vegan community has been 
harshly criticized for consuming this 

type of products that can become 
vital for a person’s health; however, 
diverse opinions are accompanied 
by a shadow of double moral: why 
are supplements for vegans fully ap-
proved by society while other types 
of “unnatural” products are?

8
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HEALTH

BY TASHKO MIHAYLOV

How breathing can help you reduce 
stress with Richie Bostock’s breathing 

workshop

Breathing is not something that you usually need a workshop for. It’s a process 

that we are born with and most people take breathing for granted. However, for 

Richie Bostock, the founder of Xhale (a company dedicated in helping people 

understand more about their breathing), it means more than that. It’s a way to 

calm yourself whenever you’re feeling stressed and control your emotions.

Take care of your mental health and wellbeing in order to think about the bigger picture 

like the planet for this year’s Time to Talk Day.



In early November last year, Bos-
tock, also know as The Breath Guy 
performed the Xhale Breathwork 
workshop for 200 people in Code-
Node, London.

In the first part of the workshop, 
Bostock explained how he got into 
breathing exercise and how impor-
tant it is for us to cherish our breath-
ing.

“My a family member was suffering 
from a rare illness. My brother is 
more practical than me, so he was 
searching for different medicine that 
can help. I on the other hand came 
across breathing exercises. After a 
lot of research, I tested them myself 
and then practiced them with my 
family. 

They helped a lot,” says Bostock.
They way you breath can change our 
emotional and mental state. The sec-
ond part of the workshop was way 
more interesting.

Under Bastock’s instructions every-
one started doing a breathing tech-
nique called 1-2-1.

At step 1 everyone placed their 
hands over their belly button, step 2 
the inhaling through their nose and 
letting the air out with no pressure. 
Then you try a different rhythm: 
3 second inhale following with 6 
seconds exhale and 3 second pause. 
Seeing so many people being in 
sync, doing the same movement at 
the same time under the sounds of 
Bonobo was breathtaking. Yet, each 
one of those people felt a different 
emotion - you could see some being 
completely relaxed, others starting 
to fall asleep while third get a feeling 
of euphoria, a natural high that will 
help you focus reduce you the level 
of stress in your body.

“Get high on your own 
supply,” said Bostock, 
“it’s completely safe.”
“I didn’t really know what to expect 
from the session and I felt a bit 
uncomfortable about it at first,” says 
Hanna Crombie, 25, Content and 
Event Manager.

“Once I got into the flow it 
was really interesting. I felt 
like I was in a different men-
tal state than I usually am 
when taking part in this kind 
of exercise.”

While performing those exercises, 
you could feel energy going all over 
your body, your eyes are closed 
but it fees like they are moving, 
you could feel the energy flowing 
through your fingertips.

 
 
 

After the workshop Bostock spoke 
about the different types of breath-
ing exercises that you can do on a 
daily basis and how you can learn 
to do them without even realising - 
when you’re stressed at work, when 
you’ve been witnessed something 
distressing, general anxiety.

“A lot of people fell asleep. But I 
came out of it feeling like I’d had a 
couple of glasses wine to be hon-
est...quite calm and happy...and very 
hungry. I went out to buy snacks for 
the whole office! I would definitely 
do it again,” Crombie says. “

Afterwards I signed up for yoga res-
toration classes where you practice 
yoga, light therapy, sleep meditation, 
mindfulness and acupressure all in 
one. I’m loving it and feel amazing!”

You can find Richie Bastock’s classes 
on FiiT, The fitness app that brings 
thousands of exercises to your 
home.
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Richie Bostock
 at P3X C

onference. 







FASHION

T ze Ching Yeung is the owner 
of Jake and Maya, a sustain-
able children’s fashion brand 

she founded in 2009. While she has 

always been interested in the cre-
ative industry, fashion was not her 
first interest. Jake and Maya was 
something she started because she 
wanted more sustainable children’s 
clothing available. 

“I always wanted to do something 
good for the environment,” said 
Yeung, who started her brand using 

only organic cotton and slowly made 
her way up the sustainability ladder.

Yeung’s was talking at a bi-annual 
sustainable children’s fashion trade 
show put on by Dot to Dot London 

earlier this month. Several other sus-
tainable children’s brand owners and 
representatives attended the event. 

Andrea Lang, the owner of Wunder-
lang, another brand of sustainable 
clothes for kids, said sustainable 
clothing “is healthier for the planter, 
so in turn, it’s healthier for us. To 
reduce carbon footprint by reusing 

Helping Fast Growing Kids  
         Choose Slow Fashion 
Everyone knows children wear out their clothes in months – so what is 
the point of buying them so many? Some new sustainable fashion de-

signers find that quality by far better than quantity.

Dot to Dot London Photo credits: NICOLE WEBER

BY NICOLE WEBER
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materials which already exist, rather 
than disposal into landfills or burning 
is better for the environment. “

Yeung spoke about the different 
ways a children’s fashion label can be 
sustainable. From the most common, 
using natural fabrics such as organic 
cotton, hemp and bamboo, to actu-
ally becoming a zero waste producer. 

“I started looking at remnants from 
over production.. I lost faith in the 
fashion industry quite a bit, no mat-
ter what you do, you still waste an 
average of 15-30%”. 
Yeung says that to be a zero waste 
brand means you try to use most if 
not all the fabric you buy, as most 
factories dump the excess fabrics 
used in landfills. 

Yeung highlighted the most difficult 
challenge for sustainable children’s 
wear – the fact that children grow 
so quickly. “I wish that kids clothes 
could grow with the kids, you know, 
you make sustainable clothes but 6 
months later they’re back in the land-
fil”. This is how she came up with her 
well known kickstarter page called 
“Slow Fashion for Fast Growing 
Kids” which she launched in 2017”. 

Yeung discussed how in the early 
age of her fashion career it was very 
difficult to be seen being a sustaina-
ble brand, in that time people were 
not interested in saving the environ-
ment. The past couple of years have 
been different, “people are ready to 
make a change and its our respon-
sibility to give them those choices” 

said Yeung.  

Yeung’s Slow Fash-
ion for Fast Growing 
Kids’ line was her 
approach to be sus-
tainable, zero waste, 
and create clothing 
that can be worn for 
years. She showed 
the event-goers 
examples of her 
designs, including 
simple T-Shirts and 
hoodies that could 
be folded and ex-
tended depending 
on the age and size 
of the child. 

“If you teach your children to take 
care and appreciate their clothing – 
then their clothes will have meaning” 
Yeung said. Lang says that parents 
should “teach children to value 
things they have, and not to spoil 
them so they value their possessions 
and clothing”.

Although a lot has been changing in 
the fashion industry in terms of being 
more environmentally friendly, Yeung 
mentioned that there still a long way 
to go. 
“Fashion is the 2nd most polluted 
industry in the world. Bamboo fabric 
is made with a lot of chemicals and 
faux leather is worse than real leather 
because some are made with pe-
troleum or PVC, which is not biode-
gradable” said Yeung. 

At the same time, Yeung argues 
that the prices of 
sustainable mate-
rials are too high 
“there are all these 
great options but 
for most people, 
they’re too expen-
sive”. For many 
people this is the 
reason why they 
don’t choose the 
sustainable route, 
but Yeung believes 
that sustainable 
fabrics will cheap-
en as the technolo-
gy improves. 

“With more knowledge available 
more than ever of the damaging 
effect of the fashion industry, the 
consumer will start to feel responsi-
ble and guilty for buying this way,” 
Leung says.

“We are witnessing a decline in 
buying stud and shift to experiencing 
more. Fast fashion stores are clothing 
down at a rapid pace. The govern-
ment should put taxes on goods, 
which are harmful to the planet. 

Yeung tells the event that more and 
more natural and man made sustain-
able fabrics are being created – such 
as Pinatex ,coffee yarn, and lotus 
yarn. These discoveries make it easi-
er to become an earth friendly buyer. 

She encourages designers to “plan 
your designs properly, 80% of the 
impact is created at the designing 
stage, and it’s not that difficult to 
create zero-waste designs”. 

While we are getting better with how 
we buy and create clothing, Yeung 
urges that we need to change our 
buying process. “It’s too linear, we 
create, buy, and throw away. The 
good is to make it more circular”. 

The most important lesson we 
should remember is that we need to 
start recycling more, and think deep-
er about how we create clothes. 

Cotton Crop and Bamboo Yarn Photo credits: WIKIMEDIA COMMONS 13
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Silvia Barcellona, 35, is the author 
and creator of a blog called 
Less is More Sustainable. While 

working for the Oxford University 
Press, Barcellona felt she had more 
to offer. Growing up in Palermo, Italy 
she has always loved nature, and was 
conscious about the environment  “I 
am vegan and one of the things that 
frequently strikes me is that people 
avoid making sustainable choices, 
not only in their food choices but in 
general, because they think its too 
complicated, that changes might 
affect their lives negatively” said 
Barcellona.

Barcellona believes that the best 
way to help change the way people 
look at becoming more sustainable 
is to start a own blog and a Youtube 
channel – which is exactly what she 
did. Creating a platform for her to 
help spread awareness was “a bril-
liant way to express myself and show 
people that it can be easy, fun and 
it make an excellent difference for 
the planet and for the quality of our 
lives” Barcellona added.   

Other than devoting her life to 
sustainability, she also speaks four 
languages, is a modern jazz dancer 
and yoga enthusiast. Her influenc-
es include Maya Angelou, River      

Phoenix, renaissance artists 
and the man who raised her. It 
makes sense why her blog, is 
not solely focused on clean liv-
ing, but also a mix of fashion, 
lifestyle and art. 

Barcellona’s passion for sus-
tainability changed her life, 

“ l am leaving my job to dedicate 
myself fully to sustainability” she 
said. Teaching and convincing peo-
ple to change their lifestyle can be 
difficult. The way to change peoples 
beliefs on sustainability is to “not be 
preachy” said Barcellona, “I try to 
have the most compassionate and 
joyful approach possible, offering 
options and solutions and fresh 
points of view”. 

To Barcellona the biggest obstacle 
we face today is how society is and 
the general conditions in 
place, such as the excessive 
use of plastic. She mentions 
that she has not bought any 
new clothes in the last 10 
months,“ I either buy from 
charity shops, or borrow from 
friends or swap. The fashion 
industry is the second most 
polluting one and slavery is a 
massive part of the production 
cycle so I guess it’s another 
urgent group of issues that 
needs to be addressed. 
Awareness is key” she adds. 

There are brands that are sus-
tainable available from fashion 
to skincare, so it is possible 
to still shop in the high street. 

Karen Smith, 21, a Green People 
spokesperson says “I work for a sus-
tainable skincare brand called Green 
People. It’s great to work in a place 
that has ethics, and you feel like 
you are helping in a way. When I tell 
people about the brand and what we 
stand for they do show an interest.” 
said Smith.  

“I hope the industry will be kinder 
to all the people involved and this is 
the definitely a result of slow down 
that I believe can only be driven by 
people consuming habits” said Bar-
cellona. To make a change, we need 
to start with ourselves and spread 
awareness. There is not one way to 
be a sustainable person; Barcellona 
encourages everyone to just do it, 
“don’t be scared! Just go for it and 
play with it. Be creative about it and 
most of all...enjoy the process”.

With the rise of sustainability shops, ze-
ro-waste living and the idea of becoming 

more aware of our environmental footprint: 
there has to be people who dedicate their 

time inspiring others to do the same.

We’ve  a l l  heard  o f  fash ion  b logger s ,
 bu t  have  you  heard  o f 

sustainable bloggers?

Photo credits: SILVIA BARCELLONA

BY NICOLE WEBER
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The goal is to manufacture 5000 
gold, silver and bronze medals us-
ing metallic pieces of these phone 

materials that are no longer used by the 
Japanese population. 

The committee in charge of organizing 
the games asked the Japanese population 
to donate their mobile devices in order 
tobe able to recycle them and extract the 
metals that are inside (which are also 
very few).

 This is also another novelty of next year’s 
event, since it is the first time that an 
international multi-sports event like this 
allows the participation of the population 
in such a symbolic way.

In these times, the world is going through 
a technological globalization that has 
many points in favor, but also several 
against, such as: electronic pollution, also 
known as E-Waste. “I do think people be-
come more conscious about e-waste, but 
I have to say that people seem to be more 
conscious about real life waste. 
E-waste is still something that needs to 
be brought closer to us by explaining it 
to the general public. Sadly I think this is 
the case wth waste in general” says Viki , 
a young woman who runs Blissfoodflow-
er, a blog about veganism and sustainabil-
ity. she is in favor of this type of projects 
and continues, “we are being sustainable 
by not producing more medals out of 
new materials but actually by using what 

is there already. This is 
a very sustainable way 
of upcycling old items 
and leads to a more 
circle economy!”

The reality of this 
technological revo-
lution we are experi-
encing is the amount 
of technological waste 
that is not proper-
ly recycled due to 
misinformation and 
access to the necessary 
means todo so. 

The World Economic 
Forum unveiled a 

report earlier this year that exposed how 
it hadreached a record last year where 
a total of 48.5 million tons of electronic 
devices had been discarded. 

These millions of tons are only 80% of 
what is really wasted. According to the 
same report only 20% is recycled per 
year. E-Waste can be terribly toxic to the 
environment itself, not because of its ex-
istence, but because of its exposure to the 
environment in an irresponsible way.
It can produce dangerous and polluting 
substances.

This project that takes place in Tokyo 
2020 is an example of how enjoying the 
privileges we have now is possible in a 
more conscious way. 

Japan is known for its high levels of air 
pollution, but with this type of initia-
tives it tries to create a new image where 
it supports the environment and also, 
being a role model for future events and 
generations.

 Not only will the medals be recliced,
but recently it has been reported that the 
Japanese team will also have uniforms 
made byrecycled materials. 

Thus Japan has proposed to respect the 
environment, making the most of its
resources and using Japanese technologi-
cal experience.

The countdown to the Olympic and 
Paralympic Games of 2020 has be-
gun and Tokyo is preparing several 
surprises, among them: the Olympic 

medals will be made of obsolete 
pieces of telephones.

Recycling, the new 
face of the Olympic 
and Paralympics
Games. BY CAMILA GUTIERREZ
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These common endangered 
animals include the lion, tiger, 
elephants, and polar bears. 

Who would have known that there 
are less than 20,000 elephants in 
India, and 20-25,000 polar bears 
around the Artic? Bethanie and Josh 
Hestermann – think it is important 
to teach these lessons early on. 

Bethanie and Josh, a married couple 
are the authors of Zoology for 
Kids.  They are both very passionate 
about wild life conservation, “we 
dreamt of putting our heads togeth-
er to work on a project that would 
combine our talents for the greater 
good” said Hestermann. The pair 
makes a great team, Bethanie is 
the writer and Josh is the zoologist, 
after hearing about the Chicago 
Review Press’s For Kids Series they 
started writing their book. 

With climate change, pollution and 
overproduction of consumer goods 
both Bethanie and Josh believe that 
we are the problem. “The biggest 
threat to animals today is us—hu-
mans. Humans threaten animals’ 
habitats, we create pollution and 
contribute to climate change” said 

Hestermann They both 
believe that humans don’t 
always follow sustainable 
farming, fishing, and hunting 
practices. All these actions 
– or lack there of is what 
threatens our wildlife. 
According to the Marine 
Pollution Bulletin, 17% of 
the 693 species of marine 
animals on the International 
Union for Conservation of 
Nature Red List that had 
interactions with debris made 
by humans showed vulner-
ability to extinction.  Plastic 
was found in over 90% of 
these animals, and in around 
80% of the animals were 
injured or killed. 

For this reason both Bethanie and 
Josh believe that ocean conserva-
tion is the most important aspect 
of their work. “The ocean is so very 
important to life on Earth. It’s also 
facing many threats—from acidifica-
tion to plastic pollution and the list 
goes on” said Hestermann. Pretend-
ing there is no problem is an issue 
”it’s easy to ignore problems facing 
our planet when we don’t necessar-
ily have to face the consequences, 
so for that reason it’s extremely 
important to bring ocean conserva-
tion issues to the 
public’s atten-
tion” she added. 

The U.K. itself 
already uses 8.5 
billion straws 
each year and In 
2017, the global 
production of 
plastics reached 
348 million 
metric tons, with 
64 million metric 
tons produced 
in Europe alone 
according to 

statistica.com. Plastic is one of the 
biggest threats to animals and we 
need to learn to live without it. 

The Hestermann’s said that “the 
best lessons we can teach our chil-
dren is that everything they do has 
an impact on the environment—for 
better or worse.” We can teach 
them not only by talking to them 
about the environment but also by 
showing them how to live sustain-
ably. “Families can work together 
to reduce their use of single-use 
plastics, grow their own food, or 
volunteer for a local conservation 
organization.” Hestermann adds. 
They believe that it starts with 
teaching the next generation how 
to be better people. “If we raise 
kids who care about animals and the 
future of our planet, then we are 
doing ourselves a great favour” said 
Hestermann. 

The way we are currently living, the 
way we shop, the way we eat, and 
the way we create things are what is 
causing earths other inhabitants to 
slowly fade away. If we don’t change 
how society works then more and 
more animals will become extinct 
faster than we realise. 

It seems like there is a time between being a child and being and adult where we forget about 

caring for animals. Many of our favourite animals are still endangered, and most people aren’t 

aware of it.

CAN WE STILL SAVE THE 
A N I M A L S ?

Photo credits: Bethanie & Josh Hestermann
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could be the cause of diseases and contami-
nation of the rivers. 

It is clear that there 
are many different 
ways in which our 
planet is threat-
ened by pollution, 
however, the 
fashion industry is 
one of the most 
dangerous for the 
environment and 
many people do 
not know it. 

The reason why 
large clothing 
companies can af-
ford to sell clothes 
at an affordable 
price in large 
quantities is due to 
the fact that they 
are manufactured 
in countries with 
few resources and 
very poor working 
and hygienic con-
ditions. 

According to 
a study by the 
Swedish Chemi-
cals Agency, 5% of 
the chemicals that 
make up clothes 
are harmful to the 
environment. 

However, there is 
hope. Jojo and 
Willow is a small 
family business 
that manufactures 
clothes for chil-
dren that does not 

harm the environment. 
“We make childrens 
clothes and more recent-
ly, clothes that are made 
from high quality fabrics 
that are either organic 
or have oeko-tex stand-
ard.” says Emily, an 
enterprising mother of 5 
children who care about 
the planet.

She continues, “by 
doing this I am able 
to ensure the fabrics 
are long lasting and 
safe, causing so much 
less enviromental 
damage in the way 
it is grown and safer 
for those wearing 
them”. 

Emily explains, worried, her concern 
about how the fashion industry is 
not yet sufficiently responsible with 
the environment and tells us that it is 
what made her want to change the 
situation:”I was shocked when I had 
my fifth child and looked more into 
organic clothing and realised just 
how bad conventional cotton was for 
the environment, the workers and 
also those wearing the end product. 

Cotton is grown using some of the 
worst pesticides and insecticides, 
some being considered the most 
toxic in the world”, she says “I be-
lieve it is important to teach children 
about sustainability. I want my chil-
dren to think about what they buy. 

We live in such a throw away world.” 

Eco-friendly 
clothes are not only beneficial for 
nature. There is a community of peo-
ple suffering from skin irritation due 
to hypersensitivity or even allergies 
(especially children and babies) and 
they must wear organic clothing like 
this, which is made from materials 
grown in an ecological and natural 
way. 

If you want to distinguish these 
organic clothes from the others you 
should check the label and make 
sure you have an organic production 
certificate. 

The world of Fashion is beginning to 
change and to be more sustainable 
thanks to small companies with great 
ethical ideas such as Jojo and Willow 
who make the difference that our 
planet needs so badly. 
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Nadia Jönning is dressed like 
a daydream. Walking down 
London’s shopping mecca, 

Oxford Street, the self-employed 
hairdresser wears an egg-shell 
yellow coat over a citrus print silk 
jumpsuit, combined with black sti-
lettos and a matching designer bag. 
A man half her size yells after Jön-
ning, “Damn. Looking good bird” as 
she makes her way to her salon in 
the West End.

The 39-year-old reminds of a Carrie 
Bradshaw. The fictional New York 
fashionista inspired generations of 
women (and men) with her exten-
sive designer wardrobe and walk-in 
closet. Jönning lived for Sex and the 
City and still today, 15-years after 
the show ended, not a week goes 
by without Jönning checking in on 
her American TV equivalent. She 
quotes one of Carries most famous 
lines. “I like my money where I can 
see it … hanging in my closet.”

Up until a couple of years ago Jön-
ning lived by the statement. Hardly 
a day went by without a fashion pur-
chase for the Swedish expat. “I was 
obsessed,” she recalls, “The first 
thing I would do in the morning was 
checking all the latest offers. While 
my boyfriend read the news, I went 
on my daily shopping spree. 20% 
off Stella McCartney, O.M.G. 25% 
off Gucci, I’d get it. 30% off Dolce & 
Gabbana, I needed it.”

Parcel after parcel was delivered to 
her flat in Battersea. “I couldn’t wait 
to get home from work,” she says, 

her eyes shining brightly, “Every day 
felt like Christmas.” Jönning com-
pares the high she got from open-
ing the parcels with drugs. “It feels 
so good. After a hard day at work, 
or after a fight with my boyfriend all 
I needed was open a parcel and all 
my worries were gone.”

But just as with drugs, after the 
high comes the low. While Jönning 
wardrobe kept on getting bigger 
and bigger so did her credit card 
bills. Long-term boyfriend Jesper 
Ronnlycke tried to put an end to the 
endless parcels arriving at his door. 
“I told her to stop, many times,” the 
43-year-old says. He even played 
an episode of Sex and the City in 
which Carrie spends her rent on a 
pair of Luis Vuitton’s and says, “I’ve 
spent $40,000 on shoes and I have 
no place to live? I will literally be the 
old woman who lived in her shoes!” 
Ronnlycke asked his girlfriend, “Do 
YOU wanna be that woman?”

Jönning eventually agreed but at 
the end, she would just get the 
clothes delivered to work. “The 
storage room looked like a High-
street shop on boxing day,” busi-
ness partner and self-proclaimed 
“hair wizard,” Adam Bennett says. 
“It wasn’t that bad,” Jönning claims. 
Bennett rolls his eyes, “True. It was 
worse.”

“How did I cure my shopping 
addiction?” Jönning grins, “well, I 
didn’t.” Instead of saying no to new 
clothes, Jönning simply changed 
the website where she would order 

them from. “Rental fashion saved 
my life,” she says.

Inspired by Instagram influencers 
and celebrities Jönning came across 
a rental fashion website that rents 
out designer clothes to a cheaper 
price. “It’s amazing what they do. 
You order what you like, keep it for 
10 days and send it back.” 

The demand for rental fashion has 
increased drastically in the last 
couple of years. Just like Spotify 
changed the way we listen to music 
and Netflix changed the way we 
watch television, rental fashion is 
about to change the way we dress 
while having a positive impact on 
the environment. With a big de-
mand for designer clothes and 
statement pieces, the industry is 
worth 935 million pounds in the UK 
alone according to a research by 
Westfield. 

“Rental fashion keeps me on trend 
and helps the environment,” Jon-
ning says. “The textile industry is 
one of the biggest contributors to 
global climate change and I don’t 
want that burden on my shoulder.”
Jönning problem was never that 
she wanted new clothes, she was 
simply bored of her old things. “I 
wear something a couple of times 
and I need something new. Renting 
just makes it so much easier and 
cheaper, plus the clothes come with 
stories. It’s like the sisterhood of the 
travelling pants.”

Confessions of an ex shopaholic
How rental fashion saved my life BY KEVIN GASSEBNER
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At the age of 15, Berrisford 
started asking herself 
and other people ques-
tions. She started making 

actions too - became vegetarian, 
started buying clothes from charity 
shops only, founded an eco club at 
college, where they petitioned the 
college to start making more envi-
ronmentally friendly choices.

At present, Berrisford says she 
informs herself from reading on the 
internet and the “amazing commu-
nity of zero wasters in London.” 
 
Sustainable Christmas 
 
Zoe started doing sustainable 
Christmas a few years ago and has 
now became her family tradition.

“Making gifts takes preparation,” 
says Berrisford, and you have to 
know what kind of eco gifts you 
would like to make around two 
months before Christmas. Last 
year she made chutneys, pickles 
and candles as hygge gift sets for 
friends and as stockings for her own 
home. Hygge is a Danish and Nor-
wegian word that represents the 
feeling of home and coziness and 
enjoying the small things in life.

“I’m still staggered by the 
sheer amount of waste at 
Christmas, and I’m really con-
scious that any gifts I get for 
family and friends are wanted 
and or needed - otherwise 
I will buy experiences for 
them,” says Berrisford.

If you’d like to create gifts similar 
to hers, you will need go get the 
following: soy wax which is much 
better than paraffin based (you can 
order this from Amazon). For extra 
candle wax kudos, Berrisford uses 
an apiary in South London that pro-
duces beeswax for candles.

You would also need to collect jars 
of different sizes for your sustain-
able gifts. If they have stickers on 
them, they need to be soaked in 
warm water and then scraped off.

“Do not think the dishwasher will 
do this, they are a nightmare to get 
off after they’ve been washed with 
stickers on,” Berrisford laughs.

Even though it takes a lot more 
effort and energy in winter to 
start making gifts after a long day 

Zoe Berrisford, 26 works as an HR Transformation Consultant at HS2 at day. 
However, one of her passions have always been sustainability. It started when 
she was 12, when started paying more attention to the products that she used 
and how we can all make a difference from the consumer choices that we make.

How to be sustainable during holidays 
(and everyday life) with Zoe Berrisford
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at work, Berrisford says they are 
appreciated so much more than an-
ything else you could get, especially 
if you personalise them.

“I think it’s a fantastic idea to get 
a present from someone that they 
made for you. I’ve known Zoe for a 
few years now and she’s really good 
at that,” says Alice Roder, 24, a 
close friend of Berrisford.
For wrapping Berrisford uses news-
papers, scarves from the charity 
shop and floral paper from ‘Karavan 
Eco, a shop in East Dulwich.

Berrisford’s partner Jesse Rashley 
also supports Sustainable Christmas 
and is a lot more conscious of the 
gifts he buys for people: 

“I know I’ve had so many 
gifts now that end up in the 
back of a drawer that I’m a 
lot more drawn to experience 
gifts, such as taking my family 
to a restaurant, than material 
ones,” says Rashley.

Even though it’s hard to be sustain-
able in our daily life when you have 
a 9-5 job, there are still a few things 
we can do as a start, Berrisford says. 
The big things are refusing plastic 
at the shops: “once people start 

to  reject the bundling of fruit and 
veg in plastic bags, supermarkets 
will have to start making their aisles 
plastic free. I’ve seen so many stores 
make changes in reaction to plastic 
free preferences.”

Berrisford take a bin bag out once in 
two weeks and assess what could be 
changed. One of those things is the 
bags coffee beans come in. 

Apart from going to a store and 
filling out a tub, Percol have now 
started producing their coffee beans 
and ground coffee in biodegradable 
bags.

“One less thing that goes in my bin 
every week!” She says.

Refilling washing up liquid/laundry 
liquid at a bulk or eco store is also 
an amazing way to save plastic. 

You can that in plenty of bio stores 
around London. Also at the fibres 
your clothes are made of: “I try to 
use natural fibres which, again, is be-
coming a lot easier as brands have 
begun to take more of an interest. I 
try not to buy too many clothes and 
repair things as much as possible 
but,” Berrisford says. But if she does 
buy new clothes she goes for Cos or 
Arket and ethical boutiques.

The WI has recently run a really 
interesting campaign called ‘Plastic 
Soup’ on the effect micro plastics 
in clothing are having on the water-
ways and environment.

But according to Berrisford, the 
most important thing is to be pas-
sionate and an advocate. The more 
people have an interested in making 
changes, the easier it gets:

“It has been really powerful to see 
them refusing excess packaging 
when picking up lunch and bringing 
reusable coffee cups. Be the change 
you want to see!”

21
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If food waste was a country, it 
would be the world’s third larg-
est contributor to greenhouse 

gases. The Food and Agricul-
tural Organisation of the United 
Nations (FAO) points out that 
over a third of the food produced 
annually gets thrown out. An area 
larger than China is used to grow 
and produce food that ends up in 
the bin. 

Olio, the worldwide food share 
app is grabbing the issue hands-
on while providing communities 
with much needed support. 

According to the FAO, half of all 
wasted food in the western world 
is thrown out at home. We buy 
too much, load our plates to the 
fullest and throw the leftovers 
out, mostly without recycling. At 
the same time, 800 million peo-
ple are suffering from undernour-
ishment. 

Include the production cycle into 
the argument, it is not only food 
that is wasted, but also water, 
labour, manufacturing, transport 
and packaging. Scientist agrees 
that cutting down food waste is 
the third most effective solution 

to combat climate change.

The idea behind Olio is as simple 
as its use. Take what you need 
and share what you don’t. Simply 
download the app from the App- 
or Google store, sign up and 
simply browse through the list of 
offers, click on what you like and 
request it.  

Even though the official Olio rule 
says that all items must be at 
least 50% off retail price, most 
items on the app are free. Ran 
out of flower or eggs? Check 
with your neighbours first before 

One (wo)man’s trash… is 
another (wo)man’s dinner 

FASHION&BEAUTY

How a smartphone app tackles food waste and feeds the less 
privileged with one click

BY KEVIN GASSEBNER
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you run to the supermarket. 

Senior restaurant manager and 
hobby gardener Jack Heminbro-
ugh is a dedicated Olio user. 
“I signed up when I ran out of 
sugar on Christmas Day. All the 
shops were closed but I found 
some on Olio only a 10 minute 
walk away. I was hooked instant-
ly,” he says. 

Ever since the 29-year-old 
started to clean out his kitchen 
cupboards. He has given away 
everything from a slice of bread, 
canned soup that’s been sitting 
there untouched for years to 
baby basil plants fresh from his 
garden. “The best part is the 
people I meet. It’s the connec-
tion I build with my neighbours. 
Food brings people together.” 

Just like Heminbrough, thou-
sands of people have already 
signed up to the app. And it’s 
not just private individuals. Harri-
et Lawson is the third generation 
of her family to run a local su-
permarket in South Bermondsey. 
The 57-year-old is passionate 
about the fresh groceries she 
daily sells to her customers, 
mostly regulars. “The competi-
tion is tough,” she says, “but we 
manage. It’s all about the quality 

for us.”

Lately, Lawson says, her business 
has been going through a re-
naissance. Almost every day new 
customers discover the small 
supermarket on Rotherhithe New 
Road, and they keep on coming 
back. One aisle sticks out in par-
ticular. “Feed bellies, not bins” 
reads the large chalkboard with 
a drawn heart. Lawson offers her 
customers the option to take her 
perfectly fine food waste for free 
and gives them the option to 
donate groceries. 

Companies in their defence are 
not “charities.” Donating food is 
known to be expensive and not 
financially valuable. Businesses 
have to box it, store it, coordi-
nate transport and for many, it 
is simply easier to throw it out.  
Olio gives them the option for 
free.

Lawson holds up a bag of apples 
and points at the dates marked 
on the plastic packaging. “These 
products have a best before 
date, which is different to the 
best used by date. It’s a guide-
line to assure the customer the 
best quality. Some customers 
will not buy this beyond the date 
and that means it can end up in 

the bin despite it being perfectly 
fine.

“Nobody’s going to buy the 
weird crooked carrot. People’s 
obsession with visual perfection 
is just frustrating because it’s just 
an illusion.” 
Lawson signed up to Olio to 
allow the reuse of those products 
that would otherwise land in the 
bin. Through the app, she not 
only cut the stores food waste 
by 80 per cent but had a positive 
impact on the local community. 
“We have people coming in that 
just can’t afford to buy any food. 
Some people are simply too 
ashamed to ask for help.”
A browse through Olio can 
sometimes feel like a treasure 
hunt. While up to a great start, 
many people around the world 
complain about not finding 
enough users in the area. The 
only way Olio can succeed is 
when as many people as possible 
participate. Next time before 
you throw something out, put in 
on Olio first. Afterall, one (wo)
man’s trash, is another (wo)man’s 
treasure.



The Big Trashy Smoke:
Britain recycles, London doesn’t

It’s a rainy Sunday night when 
Mason Wu takes the trash 

out. He holds the packed black 
rubbish bag over his head pro-
tectively as he runs across the 
courtyard to reach the communal 
bins. Halfway through he stum-
bles, drops the bag and spreads 
his accumulated waste in front of 
him. 

Letters soak and stick to the 
ground, glass shatters and a raw 
steak floats on a paddle. Clean-
ing up the mess he throws it in 
the refuse container and slams 

the lid. “Yeah, I don’t recycle,” 
the 29-year-old Operations 
Manager from Greenwhich says. 
“It’s a lot of work and it’s a lot of 
hassle.”

According to the latest statistics 
published by the Department 
for Environment, Food and 
Rural Affairs London falls behind 
the rest of the country when it 
comes to recycling. While 46 % 
of all British households recycled 
their waste in 2017, up from 44.6 
% the previous year, only 33.1 % 
of all Londoners separated their 

waste. The capital not only falls 
behind the national average but 
comes in last on the list. 

Out of all the 33 boroughs, 15 
reported a decrease in their 
recycling rate. While the borough 
of Sutton in South West London 
increased its rate and reached 
the national goal of 50 %, up 
from 36.5 % the year before, the 
borough of Newham measured a 
decrease and lands at the bot-
tom with 14.1 %. 

London’s issue with its trash is 

BY KEVIN GASSEBNER
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problematic. The city’s waste is 
managed by each Borough sepa-
rately, many of which are densely 
populated with a great number 
of diverse housing situations. 
This that make the planning and 
implementation of waste man-
agement more challenging than 
in smaller cities. Just as Wu said, 
recycling is a lot of work. 

Confidently he adds, ““It does 
cost more to recycle for example 
plastic bottles, than make them 
from raw materials. At the end 
of the day, it is economically not 
viable. So why do it?” He laughs, 
“isn’t this the big smoke after 
all?”

Looking at the bigger picture, re-
cycling drastically reduces waste 
management cost, while creating 
jobs and big revenues for recy-
cling companies. It is supported 
by the Mayor’s vision of a green-
er, cleaner and more sustainable 
future for London, with a zero 
waste target set for 2030.

London earned its infamous 
nickname The Big Smoke halfway 
through the 19th century, thanks 

to the industrial revolution. Now 
over 150 years later, the UK cap-
ital is still holding on to its title, 
known for its toxic air quality that 
allegedly cost the life of a nine-
year-old girl in 2013. 

Even Mayor Sadid Khan publicly 
disclosed suffering from asthma 
due to his hometowns polluted 
air. While many blame the no-
torious pollution on the traffic 
and factories, at least part of the 
issue comes out of the average 
household, specifically the bins. 

When waste isn’t recycled prior 
to its collection it all ends up on a 
landfill. “Contamination is the big 
issue here,” Luke Taylor, Urban 
Planner at Southwark Council 
says. “It becomes a problem 
when all the food waste is aggra-
vated and decomposes without 
air in a landfill. That anaerobic 
condition is what creates meth-
ane, a greenhouse gas that’s 20 
times more potent as CO2 at 
traffic heat.”

To battle the issue Southwark 
Council started a trial, providing 
certain areas with communal 

food waste bins and hundreds of 
households with kitchen caddies 
and compostable rubbish bags. 
The council uses the four months 
test trial to determine the ef-
ficiency and feasibility of the 
service.

Taylor says the council closely 
engaged with its residents di-
rectly to better understand the 
difficulties and barriers that stop 
them from recycling.  “It was the 
residents who asked for little bins 
for their homes. The council was 
bombarded with emails and calls 
from residents who wanted to 
recycle but weren’t given the op-
tion. Some even signed petitions. 
These things are great because 
you need that extra leverage 
when you’re looking for funding.”

Since the 1970’s the amount of 
produced food waste has in-
creased by 50%. The average 
UK household throws away £470 
worth of food every year. Taylor 
jokes, “at this rate, in 50 years 
we’ll be getting our food directly 
from the landfill.”
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